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VIENNA RATING – FOCUS ON ATTRACTIONS
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✓807 Attractions and Activities in Vienna

✓Randomly selected - All quality levels

✓975 K+ Ratings and Reviews shared during 2019-2021

✓Benchmark vs AVG ratings in Paris, Prague, Berlin, Barcelona, 
and Amsterdam for the same period
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Forewords – What travellers demand today
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SPA/WELLNESS ACTIVITIES 

CULINARY ACTIVITIES 

GUIDED TOURS/DAY-EXCURSIONS

SELF-DRIVING TOURS

SHOPPING

OUTDOOR ACTIV. (HIKING, CYCLING..)

EXPERIENCING LOCAL LIFESTYLE, SOCIALISING WITH LOCALS 
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VISITING FAMOUS/ICONIC TOURIST ATTRACTIONS 

EXPLORING HISTORY AND HERITAGE 

DINING IN RESTAURANTS/BARS, CAFES OR PUBS

Source: TCI/VisitBritain & Partners  Q3 2021

Thinking about your level of confidence related to sanitary safety, how interested would you be in the following activities during your next international trip ? 
Base: Respondents who plan on taking an international leisure trip in the next 12 months (n = 7,450 – 13 markets)
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✓Strict and clear sanitary protocols

✓Application of sanitary pass

✓No crowds, reduced queues, maintained 
social distancing

✓A feeling of privilege / VIP visit with 
only a few people

✓Cleanliness of spaces

✓Well informed visitors

✓Good overall organisation

✓Good maintenance of the place

× Crowds, insufficient social distancing (no control 
over visitor flow), long queues, absence of online 
pre-booking systems…

× Staff not warning or informing visitors about 
COVID safety measures

× Visitors who do not follow the rules of hygiene and 
social distancing

× Limited experience due to COVID restrictions (e.g.: 
No audio guide, no toilet or catering available)

× Too strict COVID restrictions for booking(online 
tickets only, etc.)

× Hygiene issue in general

× Lack of qualified personnel

What drives Sentiment in Covid Era?
FREQUENTLY HEARD IN EUROPEAN ATTRATIONS



5Typical Travel Periods
High and competitive Ratings

2019 TO DATE (10/2021)
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Rating per Market

2019 TO DATE (10/2021)
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Attraction Guests’ Sentiment

2019 TO DATE (10/2021)

o Great “sense of place” and atmosphere

o Positive comments on classic cultural attractions + Food & Beverage inside attractions

o Great comments on socializing opportunities and atmosphere (great USP in Covid Era!)

o …but social distancing and pandemic precautions sometimes difficult to manage

o Fun more driven by the nightlife atmosphere rather than daytime entertainment activities

o Attractions’ value for money mentioned more positively than negatively but is not a competitive
advantage for Vienna
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Good Practice

Tier Garten – Vienna Zoo
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Great well managed, nature vibes for int’l visitors

Tier Garten – Vienna Zoo
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Gamifying one aspect of the City DNA

Example of Best Practice

Amsterdam – The Milkmaid Project (9,3)
17th Century portrait photo studio

Have your picture taken as Vermeer’s The Milkmaid or Girl with a Pearl Earring, as Rembrandt or as

William of Orange (by Adriaen Thomasz Key) in our spectacular 3D photo set. You can play the

starring role in any one of these remarkable paintings. Step straight into the 17th century, wearing

one of a dozen costumes that have been replicated in meticulous detail, surrounded by real 17th

century props, and be transformed into a portrait of a Dutch masterpiece.
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Going further to the next (post-Covid) level?

o Attractions turned into socializing opportunities with friends or families or business colleagues

o Developing more entertaining and fun/unique/less conventional experiences, especially during the day

o Developing hybrid experiences: Indoor & Outdoor, Foodies moments inside cultural attractions, Pop-up events

o Developing further hedonistic experiences that can meet today’s appetite for escaping the pandemic context

o Developing new itineraries based on themes and niche/passion tourism (Film location tours, Photo safaris…)

o Developing high-end luxury offers for visitors with high spending power (est. 18% of international travellers)

o New Generation “Walking Lightshows” using architectural assets for staging a full sensorial experience

o Guiding to local experiences that gently mix with local communities (escape games, ice-skating, libraries…)


